
 

Internship Digital Marketing & Innovation 
 
The SkyTeam Alliance network has more than 16,000 daily flights and 1,057 destinations over nearly 
180 countries. Our 20 SkyTeam member airlines make it possible to customers to travel the world 

in a better way. Whether making a personal journey or doing global business, customers enjoy more 
flexibility, convenience and choices along their journey with SkyTeam. We’re working together so 
we can focus more on “caring about you”. 
 
Our world-class airline alliance members cover almost every corner of the globe, and are the biggest 
airline alliance in Greater China. The benefits of flying with our member airlines, include access to 

SkyPriority, the industry-leading, alliance-wide, red carpet treatment with priority airport services 
for our top customers, exclusive lounges and frequent flyer programs. 
 
From the centralized office in Amsterdam Airport Schiphol, SkyTeam's core management team 
focuses on alliance business to enhance existing benefits as well as develop new benefits for 
customers. Some of the functions handled by the central organization include: marketing, sales, 

airport synergies and transfer product, cargo, advertising and brand, alliance operations, finance, 

corporate communications and IT. 
 
The Internship Offer 
 
This internship has been designed to give college/university students challenging work assignments 
in SkyTeam’s Digital Customer Experience area and in other Digital Innovation-related projects. The 
duration of the internship program spans a period of 6 to 12 months and combines hands-on 

experience to a more in-depth look in the world of Digital Customer Experience and Innovation. 
 
The assignment: 
 
The Intern will work within the team of the Director Marketing and Customer Experience and closely 
with the Coordinator Digital Marketing and Innovation and in cooperation with the Project Manager 

Digital (within the IT team) to the development of the services and user interaction of the two 

SkyTeam’s main touchpoints – website and app – and specifically on the projects listed below. 
 

1. Airport maps: 
a. Interaction with currently mapped airports to retrieve AVF (Apple Venue Format) 

files for integration within the SkyTeam digital touchpoints for the benefit of the 
customers traveling via one of the main hubs of the member carriers. 

b. Introduction to the program with airports that have not been mapped yet and 
initiation of the digital mapping process in cooperation with the selected technology 
providers. 

c. Interaction with various subcontractors to ensure the correct representation of the 
maps and the appropriate branding guidelines application in the maps for all digital 
touchpoints. 

2. Seamless check-in: 

a. Cooperation in building and populating DCS (Departure Control System)/web check-
in portal mapper in retrieving information from all 20 member airlines (with major 

access point to them via Digital Working Group members). 
3. Chatbot on SkyTeam.com: 

a. Support in training the bot with the selection of the topics for the bot to respond to, 
generation of responses and clustering of messages 

4. Support the execution and development of all initiatives related to digital marketing on 
SkyTeam’s two main channels (skyteam.com and apps) with a focus on the customer 
perspective and his/her interaction with the services and information provided (flight finder, 
lounge finder, flight status among others), keeping in mind technical and organizational 
constraints while contributing to an improved interaction flow, user experience and usability. 

 
Other Marketing & Customer Experience  

 Provide support, if needed, on various key projects in Marketing & Customer Experience 
(example: customer segmentation, customer research, innovation in customer service, etc.) 

 
The position will not entail any commitment with SkyTeam’s Social Media presence, which is 

managed by another Department within the organization. The focus will be mainly on: 
- SkyTeam.com 
- SkyTeam app 

http://www.skyteam.com/


 
- SkyTeam Inside Digital Services 

 
The intern does not need to have specific knowledge of the technical aspects related to the projects 

listed above (e.g. check-in process/DCS, standard formats for indoors mapping) as he/she will learn 
about them during the internship. At the same time, because of the way the internship is structured 
(learning through action), curiosity, interest in the passengers’ digital customer experience, 

technology savviness and willingness to learn are required. 
 
Requirements/Skills 
 
We would require the student to have the following skillset: 

 Enrolled in a Bachelor’s or Master’s program with a strong focus in one or more of the 

following fields: PR and communication, media technologies, interaction design, service 
design 

 Self-starter and self-organized 
 Ability to think of creative alternatives to traditional processes 
 Interested in technology and web-savvy 

 Excellent interpersonal and communication skills 
 Positive and problem-solving attitude 

 Orientation to detail and proactive approach 
 Passionate in aviation and customer centricity 
 Fluency in spoken and written English 
 Cross-cultural sensitivity 
 Proficiency in Word, Excel and Power Point, experience in Microsoft SharePoint would be a 

plus 
 Experience in service and hospitality industry as front line staff would be a plus 

 
SkyTeam’s Marketing & Customer Experience team is looking for a candidate who can start on 
February 12th 2018 for a period of 6-12 months. 

 
Are you interested? 
 

Please send a C.V. and cover letter in English to SkyTeam HR:   hr@skyteam.com 

 

http://www.skyteam.com/
mailto:hr@skyteam.com

